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ArihantAvanti , ShilPhata(The Palatial) ςNew Launch 

15 Lakhs sq.ft. comprising of 2000 Flats 

ϝ 9ƭŜǾŀǘƛƻƴ ƛƳŀƎŜ ƛǎ ŀƴ !ǊǘƛǎǘΩǎ ƛƳǇǊŜǎǎƛƻƴǎ ŦƻǊ ǊŜǇǊŜǎŜƴǘŀǘƛƻƴŀƭ ǇǳǊǇƻǎŜǎ ƻƴƭȅ
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ÁArihant SuperstructuresLtd. announcesits premium luxury product categorisedas platinum series
ArihantWorld Villasthroughan outright purchaseof ~77 acresof landat Chowk,whichis at a prime 
location surroundedby nature all around,off the old Mumbai-Pune highwayand a 30-minute drive
from the upcomingNaviMumbaiinternationalairport and60-minutedrivefrom SouthMumbai.

ÁThe development potential of the same is expected to be around 1.7 mn Sq. ft. area, with Gross 
Development Value (GDV) of INR 10 bn+, startingwith developmentof 353villas

ÁAlong with this, ASL is planning to develop a 200 key resort on 9.5 acres and a sports club and 
gymkhana on 10.5 acres. The gymkhanawould have a revenuestream of membershipfees with
additionalrevenuesfrom saleof food, drinks,entertainment& sportsvenuesales,while the resort
wouldbe idealfor weddingdestinationevents& corporateeventsapartfrom roomson rent.

ÁBoth thesewould require an investmentof 250 croresand will generateannuity income,and also
strengthenthe balancesheetwith assetcreationandyieldon IRRof around15%p.a.

ArihantWorld Villas  (353 Villas for Sale) , Chowk, Panvel, 17 Lakh sq.ft.
Club 10 Gymkhana (Membership Annuity Business)
Tranquil Hotel Resort (Hospitality Annuity Business)



4

Arihant- World Villa (Situated at Chowk)

ϝ 9ƭŜǾŀǘƛƻƴ ƛƳŀƎŜ ƛǎ ŀƴ !ǊǘƛǎǘΩǎ ƛƳǇǊŜǎǎƛƻƴǎ ŦƻǊ ǊŜǇǊŜǎŜƴǘŀǘƛƻƴŀƭ ǇǳǊǇƻǎŜǎ ƻƴƭȅ
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/a5Ωǎ aŜǎǎŀƎŜ

In the last few months, the ŎƻƳǇŀƴȅΩǎfocus was towards acquisition,designing& approvalsof the 2 premium segmentprojects

Arihant World Villasat ChowkPanvel(77 acresfully paid up) & ά¢ƘŜtŀƭŀǘƛŀƭέTowersProjectArihant Avanti at Kalyan-ShilRoad-

DombivaliRoad. Thisaddsto our basketof on-goingpremiumprojectsArihantAdvika, VashiandArihantClanAalishaan, Kharghar.

Asa part of our businessstrategy,we wouldalsobe investinginto annuityassetsthe first onebeingClub10 Gymkhana(membership

feesandsupportsales),andTranquilHotel& Resortsof 200keysdesignedfor destinationweddingcorporateandMICEprograms.

We seegoingforward focuson sales& executionat site to speedup the completionof businessthat will lead to profits on to the

balancesheet. Companyis still eyeingnew project acquisitionat lesscapitaldeployment. We as managementand promotersare

confidentof racingwith the samespeedasreal estatesectoris poisedfor & we surelywill strengthenour foundation& positionin

NaviMumbaiRaigadSector,the fastestdeveloping& fastsellingrealestatein MMR.

We havedeliveredon our promiseson businessdevelopmentin FY24. Thetopline andmarginsshallseea sustainableimprovement

hereon.

To nurture the best talent and 
ōŜ ŀ ά.ǳƛƭǘ ǘƻ [ŀǎǘέ ŎƻƳǇŀƴȅ

To construct the most efficient 
spaces for our customers while 
leaving the least ecological foot-

print

To share wealth with all the 
stake holders and contribute to 

the well-being of society at 
large

VISION MISSION POLICY
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Largest real estate player in 
MMR region

Projects spread across 11 
different micro-markets in MMR 
and Jodhpur

Highest market share in 
Navi Mumbai and most 
micro markets operating in

12,000+ units in over 60+ 
projects delivered
till date

INR 99,000 Mn Revenue  
Potential, 11,000 units 17.3 
mnsq.ft.

3 Year Revenue CAGR  
18.14%

3 year PAT CAGR  
56.66%

FY23
ROCE ς 15%
ROE- 16%

Area under development grew 
by 8x and Net worth by 4.7x in 
last decade

3 year EBITDA CAGR
18.81%

One of the lowest Avg. land 
acquisition Cost in the industry 
of < INR 400/Sq.ft

Snapshot

Balancedportfolio of projects
in luxury , Mid-Income and
affordablehousing.
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Company Overview

Á Establishedin 1994, ArihantSuperstructuresLtd. (ASL)isoneof the largestrealestateplayersin MMRregion

Á Headquarteredout of NaviMumbai,Maharashtra,the companyhasa dominantpresencein high growth micro-
marketsof Mumbai MMR; namelyBadlapur,Shilphata,Taloja,Titwala,Kalyan,Chowk,Kharghar,Vashi,, Panvel,
KarjatandKhopoliandalsoin Jodhpur,Rajasthan.

Á Arihant hasalso recentlyventured into premium luxury real estate segmentto developVilla projects,hotel, a
resortanda sportsgymkhanaon 77acresof primelandat Chowkoff the old Mumbai-Punehighway.

Á With other projectslike ArihantAdvika,ArihantAalishan& ArihantAyati in the premiumsegment,the company
hasabestblendof projectsin both luxuryandaffordablehousing.

Á The company has established a powerful brand name for itself in all regions of its presence and has the large 
market share in almost all the regions it operates in.

Á The company operates under a uniquely designed portfolio of development projects to cater to all sections of 
society, calling it άaƛǊǊƻǊƛƴƎ the population-ƳŀǘǊƛȄέΣ which helps in de-risking the company from demand stagnancy 
during any industry cycles.

Á It hascompletelyintegratedin-housecapabilitiesof landacquisition& procurement,liaison,design& engineering,
EPCandmarketing& sales.

Á The company enters into JD, JV, DM arrangements in the mid-income segment to remain Asset-Light with closeto
18%of Ongoingdevelopmentareaareon anasset-lightmodel.

Á Over the years, ASL has carved a niche for itself as an industry benchmark for quality, customer focus, robust 
engineering, uncompromising business ethics, and strong capability to carry-out end-to-end operations of any 
project.

Q 1 FY24 
Highlights

454
Units Sold

3.9 lakhs Sq.ft
Area Sold

2,450 Mn
INR Value of Sales

1,056 Mn
INR Collection



Q1-FY24 FINANCIAL OVERVIEW
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Q1-FY24 Financial Highlights

INR 1,210 Mn

Total Revenues

INR 264 Mn

EBITDA

21.82%

EBITDA Margin

INR 156 Mn INR 2.8512.89%

PAT

Q1-FY24 Financial Highlights:

EPSPAT Margin

Q1-FY24 Operational Highlights:

Å Thecollectionsof INR1,056Mn from the salevalue
of INR2,450Mn wasreceived.

Å 3.92 lakhssquarefeet areawassold comprisingof
454units in Q1-FY24.

Å The company ventured into Villa project and a
Palatialproject at ChowkMMR aggregatingto ~51
acres in addition to the 25 acres previously
procuredby the company.

ÅAcquisition of 3630 sq. mtrs of land to
complete the projects balance land totaling to
31,860sq. mtrs (`8 acre)
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Key Quarterly Performance Indicators

Value of Sales (INR Mn)

Units Delivered (No.)

2,450

3,375

2,348

Q1-FY24 Q4-FY23 Q1-FY23

Collections (INR Mn)

1,056

1,084

1,106

Q1-FY24 Q4-FY23 Q1-FY23

532

867

328

Q1-FY24 FY23 FY22

Units Sold (No.) Area Sold (Lakh sqft)

454

650

533

Q1-FY24 Q4-FY23 Q1-FY23

3.92

5.36

4.05

Q1-FY24 Q4-FY23 Q1-FY23

661 

896 

21.82%

16.04%

21.32%

12.89%

0.40%

11.94%

Q1-FY24 Q4-FY23 Q1-FY23

Total Revenue EBITDA Margin (%) PAT margins%

Revenues (INR Mn) EBITDA & PAT Margin (%)

1,210
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Particulars (INR Mn) Q1-FY24 Q4-FY23 Q-o-Q Q1-FY23 Y-o-Y

Total Revenues 1,210 661 83.1% 896 35.0%

Total Operating Expenses 946 555 70.6% 705 34.2%

EBITDA 264 106 NA 191 38.7%

EBITDA Margins (%) 21.82% 16.04% 578 bps 21.32% 50 bps

Depreciation 5 5 - 5 -

Interest 65 85 - 48 35.4%

Profit Before Tax 194 16 NA 138 40.6%

Tax 38 14 NA 31 22.6%

Profit After tax 156 2 NA 107 45.8%

PAT Margins (%) 12.89% 0.30% NA 11.94% 95 bps

Diluted EPS (INR) 2.85 (0.25) NA 2.12 34.4%

Quarterly Financial Performance
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Project Location Category Timeline No. of Units Area (Sft)
Est. Revenue potential

(INR Cr)

Anmol Kalyan Affordable Q2 - FY24 192 1,69,008 81

Aaradhya Badlapur Affordable Q3 - FY24 178 1,29,084 52

Aspire Panvel Mid-Income Q3 - FY24 320 3,13,600 210

Aakarshan Karjat Affordable Q3 - FY24 198 1,52,769 52

Aloki Kalyan Affordable Q3 - FY24 220 1,65,736 80

Aaradhya Taloja Affordable Q4 - FY24 439 2,66,378 135

Avanti Shilphata Mid-Income Q4 - FY24 425 3,40,000 204

World Villas Chowk Mid-Income Q4 - FY24 150 3,00,000 90

Total (B) 2,122 18,36,575 904

New Launch Pipeline- Residential Projects FY24

*Project includes new phase or new towers/wings in existing phase
#Management Estimate for reference only and subject to periodic reviews



CORPORATE OVERVIEW
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Competitive Advantages

Trusted Brand
And Established brand built 
based on customer focus, 
environment sustainability, 

and high quality.

Diversified Offerings 
Broad-based pricing to offer 
wide ranging choices to the 

prospective customers.

Experienced and 
qualified Promoters 

and senior 
management team 

constructing & building 
the Company.

Strong Relationships 
built with partners, 

communities, suppliers and, 
most importantly, 

customers.

Experience helps in 
Pre-empting the 

market pulse and 
timely completion of 

projects.

Constructing Strategy 
In-house design, 

engineering, project 
implementation optimizes 

quality & timeline.

Low Cost Acquisition 
Avg. acquisition cost on 
saleable area is one of 

the lowest in the 
industry;< INR 400/Sq.

Ft.

Established track record of 
generating free cash flow and 

efficient deployment
in value accretive project

portfolio with efficient debt 
management.

Consistent Growth
5 years CAGR: Revenue- 15.1%, 

EBITDA-16.1%; PAT-29.6%
Net worth grew by 4x and area 
under development grew by 8x

in last decade.

In-House & Integrated 

Capabilities
Retain the best talent and 

doubled employee 
strength over last 5 years.

Asset- Light Model 
18% of ongoing projects 

area
is based on an 

asset-light model.
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Board of directors
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Ashok Chhajer
Chairman & Managing Director

Over2 decadesin the realestatebusiness
Priorexperiencerangingfrom textile, oil refineryto
realestatesector
At Arihant, he overseescorporatestrategy,project
designandlandacquisitionfunctions
Works relentlessly towards, transparency,
corporate governance and stakeholder
management

Nimish Shah
Whole-Time Director

A civil engineerwith over 19 yearsexperiencein
constructionandrelatedactivities
Activelyinvolvedin all the nuancesof engineering
including Planning and Execution, project
estimation, contracts and site organization of
projects
Earlier a government registered contractor in
Maharashtraand was alsoassociatedwith several
entities in realestatesector

ParthChhajer
Whole-Time Director

Worked briefly with the leading capital markets
group CLSAin its India Equity ResearchTeam
beforejoiningASLin 2018
Responsiblefor product development,marketing
& salesstrategy and actively involved in finance
function
He is a Bachelor of Science(Economics)from
PennsylvaniaStateUniversity,USA.

Executive Directors

Independent Directors

Board of Directors

Raj NarainBharadwaj,
Independent Director

Former Chairmanand ManagingDirector of Life
InsuranceCorporationof India
Hasvastexperiencein economicsandBFSI
Former Member of the Securities Appellate
Tribunal, Government of India and Ministry of
Finance

Mr. Pramod Deshpande
Independent Director

Workedfor over35 yearsfrom 1984in SemiGovt.,
Corporationof GovtMaharashtrain MIDC.
During the tenure servein variousdepartmentof
MIDClikeArchitecture& Planning,
SEZ,DMICDC& other departments and retired
from MIDCasAssociateArchitectasClassI officer
INDecember2016.



Key Management Personnel

16

Mr. DhirajJopatςChiefFinancialOfficer

ÅQualifiedprofessionalwith over27yearsof experience.
ÅHe is a Chartered accountant, cost and managementaccountant, company

secretaryandanadvancedmanagementgraduatefrom IIM,Bangalore.
ÅHehasspecialinsighton IBC,valuationof financialassetsandsecuritiesasbeing

qualifiedfrom Insolvency& BankruptcyBoardof India,NewDelhi

Mr. BhavikChhajer- HeadBusinessOperations& HR

ÅHeisaBachelorof Science(Business)from IndianaStateUniversity,USA
Å Hasbeenresponsiblefor constructionactivitiesalongwith efficient material

procurement. AdditionallyheoverseesHumanResourcedepartment.
ÅHejoinedASLgroupin 2020beforewhichhe hasworkedwith organizations

like HDFCRedand JonesLangLaSallein developingsolutionsin real estate
sector

Mr. TejiGhosh- VPMarketingBrandManagement

ÅResponsiblefor longterm clientengagementandrelationshipswith allmedia 
agencies

ÅHasworkedwith a leadingmediaagencyfor morethan15yearsandhandled 
accountsin Realestate,PSUBanking,ClothingbrandandRetailBrands,Child
Development, Higher Education, Finance,etc.

Mr. Kapil Sengar - VP Sales

Å 18 Years of experience in sales across industries such as Real Estate, Finance & 

Insurance
ÅPrior to joining ASL, Kapil has worked with reputed brands like Reliance, Kotak 

Mahindra, HSBC and Adhijraj Constructions
ÅKapil has an MBA from DAVV, Indore

Mr. VijayDesai- ChiefEngineer

ÅHeisa graduatein BECivilandhasprocuredMBAin operations
ÅHas33 yearsof work experiencein concept & initiation, planning,

execution,monitoringandcloseout of multipleprojectsconcurrently,
Brown field, Renovation,SEZ,Hotels,Residential,Mall, Multiplexes,
Hypermarkets,Industrial,andPowerProjects.

ÅHascompletedprojectaggregatingto 20 Mn Sq.ft.



Launch of Strategically Achieved a Complete Successfully Launched Successfully Won coveted Successfully Record Successfully Ventured
Real Identified Navi Significant construction Completed its Completed Economic Launched Sales of Launched In villa,
Estate Mumbai milestone of and and delivers landmark and delivered times awards flagship 1,097 

units
flagship
premium 
luxury

resort  and 
gymkhana 
development

Division As the next completing 10 Delivery of 1mn 25 projects Project in 4 Mn Sq ft for best project Sold project
area of growth projects Square feet of Jodhpur and crossed corporate ά!ǊƛƘŀƴǘcrossing ά!ǊƛƘŀƴǘ
30 projects residential Under PPP INR 1 bn in brand !ǎǇƛǊŜέ1 Mn Sft !ŀǊŀŘƘȅŀέ
planned over Projects Scheme Revenues Saleable
15 years area

17
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Awards and Recognition

Zee Business Award ς
Developer of the 

Year( Affordable Housing)

Affordable Housing Project 
of the Year for Arihant 

Arshiyaby CREDAI MCHI

Award for Quality 
construction in affordable 
housingby The Economic 
Times, ET Realty award

DainikBhaskar(94.3 MYFM)  
ςAward for Excellence in 

Quality Construction

IGBC Pre-certified 
Platinum Rating for 

Aspire project

IGBC Pre-certified 
Platinum Rating 

for Aspire project

Business Excellence Award by 
Adsyncand Zee Business for 

Affordable Housing Project of 
the Year

Best Developer for Green 
Buildings by CIA World

LƴŘǳǎǘǊȅΩǎ bƻΦ м ςPromoter  
Presented By Herald Global 
Real Estate Development

2017-2020

2021-2022 2023

Excellence in  Modern-
Edge Technology by 

Bharat24
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ÁMost of !{[Ωǎdevelopmentshave
sewage treatment plants,rainwater
harvesting,solar power& heatingas
wellasagreencover.

ÁUse of Aerated Autoclave blocks 
having lower embodied energy and 
much higher insulation  value.

ÁEnergy efficient lighting and use of 
low VOC  paints & adhesives.

ÁThe ŎƻƳǇŀƴȅΩǎ flagship project 
Arihant Aspire  has been pre-
certified in the ΨtƭŀǘƛƴǳƳΩ category  
by IGBC.

Environment

ÁBesides executing projects responsibly, 
we have  invested in education, 
environment  sustainability, economic 
empowerment, rural  development, 
health care and sanitation.

ÁSocial development by supporting 
Rural  development projects, rural 
infrastructure and  livelihood 
enhancement projects

ÁDisaster management, including relief,  
rehabilitation and reconstruction 
activities

ÁPromoting education, including special  
education and employment enhancing 
vocation  skills

Social

ÁThe Board inculcates culture of 
accountability,  transparency, and 
integrity

ÁThe Company has adopted 
governance  framework in 
accordance with the applicable  
SEBI Regulations

Governance

ESG Initiatives
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120%

100%

80%

60%

40%

20%

0%

-20%

Jul/2022 Aug/2022 Sep/2022 Oct/2022 Nov/2022 Apr/2023 May/2023 Jun/2023

Share Price Data (As on 30th June, 2023)

Dec/2022

ASL Returns

Jan/2023 Feb/2023 Mar/2023

Sensex Returns

Price Data (As on 30th June, 2023)

Face Value (INR) 10.0

Market Price (INR) 173.6

52 Week H/L (INR) 261.3 / 122.1

Market Cap (INR Mn) 7,145

Equity Shares Outstanding (Mn) 41.2

1 Year Avg. Trading Volume όΨлллύ 133.0

Public 
23.21%

FPI 
0.69%

Mutual Fund 
1.39%

Promoter  
74.71%

Promoter Public FPI Mutual Fund

Shareholding Pattern (As on 30.th June, 2023)

Capital Market Data (Bloom: ARSU:IN, BSE: 506194, NSE: ARIHANTSUP)



BUSINESS OVERVIEW
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Project Portfolio Development Strategy

άaƛǊǊƻǊƛƴƎ the Population aŀǘǊƛȄέ 
!{[Ωǎ business strategy is to mirror the population matrix and hence the supply of projects is in line with the socio-economic spread of the population

Demand: 5%
!{[Ω{ Projects: 19%

Premium& Villas : High Income Group
>INR 10,000/ Sq.ft.
Ticket Size: >INR 1 Crore

Demand: 30-35%
!{[Ω{ Projects: 26%

Mid- Market: Mid-Income Group 
(Business Class & Upper Middle Class)
>INR 5,000ς10,000/ Sq.ft.
Ticket Size: INR 50 Lakhsς1 Crore

Demand: 60-65%
!{[Ω{ Projects: 55%

Mass- Market: Affordable Group 
(Middle Class & Low-Income Group)
< INR 5,000/ Sq.ft
Ticket Size: < INR 50 Lakhs

Over the years, ASL have 
developed capabilities across 
affordable, mid-income and 
luxury projects.

The company consciously 
undertakes projects in the 
ratio mirroring the demand 
cycle across income groups 
with a higher emphasis on the 
affordable and mid-segment.

Advantages:
1. De-risking from demand 

stagnancy during 
downward real estate 
cycle

2. Able to quickly scale 
up during favourable
macroeconomic scenario

3. Gaining market share in 
each category and micro- 
markets

22
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Geographical Presence

Titwala

Vashi

Panvel

Karjat

Khopoli

Mumbai

Thane

Projects (MMR)

KHARGHAR

/TALOJA 17%

PANVEL  
22%

VASHI 
JODHPUR  

2%  
20%

OUTER MMR  

38%

Dali Bai Circle

Pal Gangana Road

Jodhpur

Projects (Jodhpur) FY23 Geographical Revenue Mix (%)

Shilphata

Kharghar

Taloja

Chowk
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MMR

Projects
Location

Economic  
Interest of  

ASL (%)

Total  
units  
(No.)

Units  
Booked  
(No.)

Total  
Saleable  

Area (Sq.ft)

Area  
Booked  
(Sq.ft)

Sale value of  
booked area  

(INR Mn)

Amount  
Received  
(INR Mn)

Revenue Potential  
of Balance  

inventory  (INR Mn)

Total Estimated  
Receiveable  

(INR Mn)

Revenue  
Recognized  
(INR Mn)

Balance  
Potential  
Revenue  
(INR Mn)

Project  
Completion  

Status

(%)

Aayan Titwala 100% 230 15 158,247 3,441 15 1 658 672 - 673 -

Aarohi Shilphata 100% 51 43 72,381 62,021 317 274 61 105 233 146 79%

Aloki Karjat 60% 248 146 161,149 86,817 340 244 223 318 157 405 55%

Aalishan Kharghar 60% 811 461 999,872 559,720 4,345 3,182 4,288 5,451 2,270 6,362 41%

Aspire Panvel 60% 1,549 1,199 1,547,694 1,206,864 7,542 3,871 2,148 5,819 3,678 6,013 37%

Anmol Ph 3 Badlapur 60% 119 69 84,938 53,232 192 177 129 145 160 161 84%

Advika Vashi 60% 327 32 491,620 45,230 689 203 1,562 2,048 - 2,251 16%

5Anaika Taloja 60% 435 283 362,672 219,868 1,012 789 726 949 455 1,283 49%

Amisha Ph 2 Taloja 60% 134 86 75,394 45,250 176 141 122 157 114 184 72%

Aakarshan Taloja 100% 439 135 266,378 84,507 424 92 891 1,223 - 1,315 -

Aaradhya Kalyan 60% 440 202 302,524 146,661 636 204 740 1,171 108 1,268 28%

Total 4,783 2,671 4,522,869 2,513,611 15,688 9,177 11,548 18,058 7,175 20,060 

~4.52 Mn Sq.ft. Project Portfolio

Ongoing Residential Projects

Note:Areapotentialisasper managementestimatessubjectto planapprovalsfrom regulatoryauthorities
Above figures are based on Management Estimates which are subject to change
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~9.89 Mn Sq.ft. Project Portfolio

Jodhpur Projects

Category Jodhpur Projects Location Total units (No.) Total Saleable Area (Sq.ft) Economic Interest of ASL

Affordable

Anchal Dal Bai Circle 1,848 17,38,800 100%

Adita Pal Gangana Road 72 1,30,730 100%

Ashray Dal Bai Circle 162 91,653 100%

Total 2,082 19,61,183
Note:Areapotentialisasper managementestimatessubjectto planapprovalsfrom regulatoryauthorities

MMR projects

Category MMR Projects Location Total Units (No.) Total Saleable Area (Sq.ft) Economic Interest of ASL

Premium World Villas Chowk 353 17,94,000 100%

Mid-Income
Aspire Panvel 1,648 15,68,960 60%

Avanti (New) Shilphata 1470 11,75,964 100%

Affordable

Amisha Taloja 274 2,20,514 60%

Arshiya Khopoli 1135 8,56,669 100%

Aayan (New) Titwala 618 3,78,243 100%

Aakarshan Taloja 1928 12,56,240 100%

Aaradhya Kalyan Annexe 770 6,06,978 100%

Anmol Badlapur 261 1,98,806 60%

Aloki Karjat 198 1,52,769 60%

Total 8,302 67,89,898

Forthcoming Residential Projects

Above figures are based on Management Estimates which are subject to change



Residential Projects

Revenue Potential INR 300 Mn

Total Units 134

Total Saleable  Area 0.75 lakh Sq.ft.

Completion Status 72%
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A R I H A N T  A M I S H A A R I H A N T  A R S H I YA

Revenue Potential INR 3,000 Mn

Total Units 1,135

Total Saleable  Area 8.56 lakh Sq.ft.

Completion Status

A R I H A N T  A N M O L

Revenue Potential INR 310 Mn

Total Units 119

Total Saleable  Area 0.84 lakh Sq.ft.

Completion Status 84%

ϝ 9ƭŜǾŀǘƛƻƴ ƛƳŀƎŜ ƛǎ ŀƴ !ǊǘƛǎǘΩǎ ƛƳǇǊŜǎǎƛƻƴǎ ŦƻǊ ǊŜǇǊŜǎŜƴǘŀǘƛƻƴŀƭ ǇǳǊǇƻǎŜǎ ƻƴƭȅ

Revenue Potential INR 7500 Mn

Total Units 1153

Total Saleable  Area 11.82 lakh Sq.ft.

Completion Status 37%

A R I H A N T  A S P I R E



Residential Projects
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Revenue Potential INR 1,200 Mn

Total Units 435

Total Saleable  Area 3.62 lakh Sq.ft.

Completion Status 49%

A R I H A N T  5  A N A I K A

Revenue Potential INR 1,200 Mn

Total Units 440

Total Saleable  Area 3.02 lakh Sq.ft.

Completion Status 28%

A R I H A N T  A A R A D H YA

A R I H A N T  A D V I K A

Revenue Potential INR 1,200 Mn

Total Units 327

Total Saleable  Area 4.21 lakh Sq.ft.

Completion Status 16%

A R I H A N T  A A L I S H A N

Revenue Potential INR 8,000 Mn

Total Units 811

Total Saleable  Area 10.01 lakh Sq.ft.

Completion Status 41%

ϝ 9ƭŜǾŀǘƛƻƴ ƛƳŀƎŜ ƛǎ ŀƴ !ǊǘƛǎǘΩǎ ƛƳǇǊŜǎǎƛƻƴǎ ŦƻǊ ǊŜǇǊŜǎŜƴǘŀǘƛƻƴŀƭ ǇǳǊǇƻǎŜǎ ƻƴƭȅ



Residential Projects

Revenue Potential INR 600 Mn

Total Units 248

Total Saleable  Area 1.61 lakh Sq.ft.

Completion Status 62%
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A R I H A N T  A L O K I

Revenue Potential INR 1,500 Mn

Total Units 618

Total Saleable  Area 3.78 lakh Sq.ft.

Completion Status Commenced

A R I H A N T  A AYA N

Revenue Potential INR 400 Mn

Total Units 72

Total Saleable  Area 1.30 lakh Sq.ft.

Completion Status 100%

A R I H A N T  A D I TA

ϝ 9ƭŜǾŀǘƛƻƴ ƛƳŀƎŜ ƛǎ ŀƴ !ǊǘƛǎǘΩǎ ƛƳǇǊŜǎǎƛƻƴǎ ŦƻǊ ǊŜǇǊŜǎŜƴǘŀǘƛƻƴŀƭ ǇǳǊǇƻǎŜǎ ƻƴƭȅ

Revenue Potential INR 1,180 Mn

Total Units 532

Total Saleable  Area 4.78 lakh Sq.ft.

Completion Status 100%

A R I H A N T  A N C H A L


