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Our efforts of the last few years has resulted in sustained improvement in performance and we are glad to report edtigheBBITDA &t
43.40 crore, PAT Bfs 25.45Crsand the best EBITDA margins of 28.78% till date.

Union Budget 20226 provided a fillip to the reastatesector by exempting the 2nd seticupied property from Annual Value thus simplifying tax
compliance and offering greater financial flexibility. This amendment will make buying tioer&ptoperty more attractive benefitting our projects
such as World Villas and Town Villas.

Navi Mumbai Airport slated to be inaugurabe®025 the traffic is expected to increase exponentvaillly 150+ flights from the new airport. The
areas on the periphery will progressively become the most sought after location for commercial as well as residbitiiataisde withessed by
the job creations by the largest business houses like Reliance and Adani ventimihgsinimlParks andService sector growth.

¢KS O2YLIyedQa aGN)rG§SaIASE KFEBS 62Ny SR 2dzi ¢St S&LIS aohdlantiidthdl KS f
peripheral areas of the new airport and ARatu The timely investment in these projects and lands has given the company the benefit of lo
investment cost. The brand positioning of the World Villas has increased our share in Premium Offerings in Mumbai MNMIRGYhekBdna an
QS Star Hotel will provide annuity stream of revenue in the forthcoming years in line with the changing trend spdrtsisagevell as the

hospitality sector. Our share in premium projects too have been steadily rising. Our GDV is cRsckI$a8Crs
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2 I:-e -
t




Snapshot
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Largestreal estate playerin
affordable and mid-income
housingn MMRregion

ey

12,000+unitsin over62+
projectsdelivered
till date

il

3 ¥ar Revenue CAGR24%

i

Balancegortfolio of projects
in both luxury and affordable
housing

E:
o o
G585
Areaunder developmenigrew
by 8xandNetworth by 4.7x in
lastdecade

3yearEBITDEAGR0%

@
$
Projects spread acro

different micro-marketsin MMR
andJodhpur

®
==
One ofthe lowest Avgland
acquisitionCostin the industry
of <INR40Q Sq.ft

(0

3 year PATCAGR60%

i
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Highestmarket share of 11% in
NaviMumbai

AP

a0
INR120+Bn Revenue

Potential 16000+ units,
18.0millionsg ft.

Al

24
ROCE- 18%
ROE 21%




30+

years of

experience
in understanding
space, design &
construction

62+

Projects
Completed

across residential
and commercial
segments

11mn

Sqgft
Developedin

Micro market of
MMR and Jodhpur

19

Ongoing
Projects

In Micro Market
of MMR and
Jodhpur

Units

Handover

In Micro Markets
of MMR and
Jodhpur
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‘ ARIHANT GROUP — THE JOURNEY

Launchof
Real
Estate

Division

|

Strategically

Il

IdentifiedNavi

Mumbai

Asthe next

areaof growth

30projects
plannedover
15years

TN

Achievedch
Significant
milestoneof

completinglO
projects

S

Il

TONSERINLLIY:

Complete
construction
and

Deliveryof 1mn
Squardeet of
residential
Projects

L)

Successfully
Completed
anddelivers

25 projects

T

UL

Launched
its
landmark

Projectin
Jodhpur
UnderPPP
Scheme

Successfully
Completed
anddelivered

4 Mn Sqft
andcrossed
INR1 bnin

Revenues

]
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Woncoveted Successfulll Record
Economic Launched  Salef

timesawards flagship 1,097units

for best project Sold

corporate ! NA K| yrassing

brand | & LIA N5 4 Mn Sft
Saleable
area

LT

L L O O |
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I

Successfully Establishing a
Launched  venturewith
15t Projectin  the planning o
Kalyan Gymkhana,

; Hotel & Luxury
a! NRA K[ WiH'asat
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‘ ProjectPortfolioDevelopmentStrategy

G a A NNt RdpyaHora | G N E €
I { pWiadesstrategyisto mirror the population matriand hence the supply pfojectsisin line with thesociceconomicspreadof the population

[
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I {s[Skkare25%

I {s[Pr@jects37%

I {s[Pr@Qjects 38%

Premium& Villas: HighincomeGroup

(Business Class)
>INRL10,000/Sq_.ft.
TicketSize >INRL.5 Crore

Mid- Market Mid-IncomeGroup
(UpperMiddleClass)
— >|INR5,000;10,000/Sq.ft.
TicketSize INR50 Lakhg1.5 Crore

Mass Market AffordableGroup
(MiddleClass LowIncomeGroup)
<INR5,000/Sq.ft

TicketSize <INR50 Lakhs

Overthe years ASlhave
developeccapabilities across
affordable mid-income and
luxuryprojects.

Thecompanyconsciously
undertakegrojectsin the

ratio mirroring the demand
cycleacrossncomegroups
with a higher emphasis on the
affordableandmid-segment.

Advantages:

1. Deriskingfrom demand
stagnancyluring
downward reakstate
cycle
Ableto quickly scale
up duringfavourable
macroeconomiscenario
Gainingnarketsharein
eachcategoryandmicro-
markets




‘ GeographicaPresence

19 Projects (MMR) ~ 12 Micremarkets

Mumbai

Titwala

Badlapur
Shilphata

Taloja
Kharghar

Panvel  Chowk Karjat

i
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3Projects (Jodhpu)

PortfolioGeographicaRevenuaMix (%)

Chart Title

15%
KDMGMMR

PanvelAirport Area

57%




OngoingResidentiaProjects ARIHANT [0S

SUPERSTRUCTURES LTD.

~6.49Mn Sq.ft.ProjectPortfolio
Estimated

Economic . Total SEICRYENIE Value of Total Project
. . . Units Area Amount : Revenue Balance .
Projects Location Interest of Total units Saleable of booked ’ Unsold Estimated : Completion
Booked Booked Received . Recognized Cost to
ASL Area area Inventory Receiveable Serla Status

(%) (Nos) (Nos) (Sqft) (Sqft) (INR Mn) (INR Mn) (INR Mn) (INR Mn) (INR Mn) (INR Mn) (%)

Aspire Ph 1 Panvel  60% 1,210 1,038 1,212,911 1,029,466 6,541 , 1,376 2,194
Aspire Ph 2&3 BEWE 60% 692 503 653,835 479,285 3,338 , 1,309 3,333 2512
Avanti Ph 1 & 2 EEUVC R T 690 250 508,000 201,374 1,289 1,963 3,192 1,780
VL DAVAIEER G Chowk  100% 175 40 376,740 86,112 847 4,050 4,665 3,060
AETEGLVER S Kalyan  100% 440 294 302,524 205,488 1,002 485 676 180
LEICLLVCR PR Kalyan  100% 412 73 334,744 56,739 277 1,390 1,552 703
ACHENERR S R E5. Kharghar  60% 811 570 999,447 694,392 5,456 , 2,532 3,290 : 1,573
5Anaika Taloja ~ 60% 433 331 362,672 265,772 1,225 , 446 544 249
Amisha Ph 3 Taloja 60% 166 36 107,856 25,140 97 331 398 273
Adarsh Ph 1 Taloja ~ 100% 778 158 539,890 115,703 609 2,248 2,730 1,840
Advika Vashi 60% 327 61 492,860 96,205 1,315 6,128 6,614 2,055
ADITA PH-5 [k Igma (o) 72 0 86,640 - - 347 347 216
Aloki Ph 3&4 &L 60% 248 161,149 111,117 395 180 224 132
Anmol Ph 3 Badlapur  60% 119 85 84,938 63432 228 77 99 13
Aayan Ph 1 Titwala ~ 100% 230 32 158,247 19,440 84 55 583 612 165
INE V2N BB Khopoli — 100% 138 12 111,888 9,936 32 7 357 382 218

Total 6,941 3,653 6,494,341 3,459,601 22,735 15,686 23,802 30,852 12,957 15,541

Note: Areapotentialis asper managemengestimatessubjectto planapprovaldrom regulatoryauthorities
Above figures are based on Management Estimates which are subject to change



ForthcomingResidentiaProjects

Changing
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~11.7Mn Sq.ft.of ForthcomindProjectPortfolio

MMR projects

or1-Iv[0]a 1 MMR Projects Location Total Units (No.) Total Saleable Area (Sq.ft)lEconomic Interest of ASLRevenue Potential (INR M
Premium World Villas Chowk 215 623,260 100% 7,335
Town Villas Chowk 1,500 3,000,000 100% 25,000
TBD Panvel 1,000 1,000,000 60% 8,500
Mid-Income Aspire Panvel 1,648 1,568,960 60% 12,550
Avanti Shilphata 780 892,000 100% 5,908
Amisha Taloja 274 220,514 60% 882
Arshiya Khopoli 1,135 856,669 100% 3,000
Aayan Titwala 618 378,243 100% 1,512
Affordable Aaradhya  Kalyan Annexe 770 606,978 100% 3,000
Anmol Badlapur 261 198,806 60% 800
Aloki Karjat 198 152,769 60% 555
Anaika 7 Taloja 549 373,132 100% 2,250
Total 8,948 9,871,331 71,292

JodhpurProjects

Category JodhpurProjects Location Totalunits(No.) TotalSaleabléArea(Sq.ft) Economidnterestof ASL Rev. Potenti:
Anchal DalBaiCircle 1,848 17,38,800 100% 6,000
A Ashray DalBaiCircle 162 91,653 100% 300
Total 2,010 1,830,453 6,300

Note: Areapotentialis asper managemenestimatessubjectto plan approvaldrom regulatoryauthorities. Above figures are based on Management Estimates which are subject to change
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RevenuePotential INR1,700Mn RevenuePotential INR7,000Mn
TotalUnits 433 TotalUnits 327
Total Saleable Area 3.63lakhSq.ft. Total Saleable Area 4.93lakhSq.ft.
CompletionStatus 71% CompletionStatus 46%

ARIHANT AARADHYA

RevenuePotential INR1,500Mn

RevenuePotential INEER
TotalUnits 440 TotalUnits 811
Total Saleable Area 3.02lakhSq.ft. Total Saleable Area 9.99lakhSq.ft.
CompletionStatus Phase & 86.20% Phas2 & 3¢ 10% CompletionStatus Phase X 86.15% & Phase@51.98%

9t SPFGA2Y AYF3AS A& Fy ! NIAaAGQa AYLINBaaAzya FT2NI NSBLINBaSydlFadAz2yl



‘ ResidentiaProjects- Ongoing ARIHANT D

ARIHANT AAYAN

ARIHANT ALOKI

RevenuePotential

RevenuePotential - INRLOOOMn

TotalUnits 392 TotalUnits 230

Total Saleable Area 2.49lakhSq.ft. Total Saleable Area 1.58lakhSq.ft.
CompletionStatus Phase3 - 69.4% Phase 4 70.7% Phase-8% CompletionStatus 53%

RevenuePotential RevenuePotential INR3000Mn

TotalUnits 532 TotalUnits 889

Total Saleable Area 4.78lakhSq.ft. Total Saleable Area 1.30lakhSq.ft.

CompletionStatus Completed CompletionStatus Phase 1,2,3,4- 100% & Phase 610%

9t SPFGA2Y AYF3AS A& Fy ! NIAaAGQa AYLINBaaAzya FT2NI NSBLINBaSydlFadAz2yl
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ARIHANTARSHIYA

ARIHANT AMISHA

RevenuePotential | RevenuePotential INR3,000Mn
TotalUnits 476 TotalUnits 979
Total Saleable Area 3.18lakhSq.ft. Total Saleable Area 8.62lakhSq.ft.
CompletionStatus Phase I, 100%Phase? - 100% & Phas8 -25% CompletionStatus Phase 1,2, 3100% & Phase417%
ARIHANT ASPIRE ARIHANT ANMOL
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RevenuePotential INR10,000Mn INR310Mn
TotalUnits 1902 TotalUnits 791
Total Saleable Area 18.67lakhSq.ft. Total Saleable Area 5.83lakhSq ft.
CompletionStatus Phase 193.3%4 Phase 27.6% & Phase ®.10% CompletionStatus Phasel,2,8 100% &Phase 3 (D Blockp.8%
27

9t SPFGA2Y AYF3AS A& Fy ! NIAaAGQa AYLINBaaAzya FT2NI NSBLINBaSydlFadAz2yl
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Q3FY25
Highlights

A Establishedn 1994 Arihant Superstructures td. (ASL)s one of the largestreal estate playersin affordableand
mid-incomehousingsegmentin the MMRregion

A Headquarteredout of NaviMumbai, Maharashtrathe companyhasa dominantpresencein high growth micro-
marketsof MumbaiMMR, namelyVashj Panvel Thane KhargharKalyan ShilphataChowk Taloja Karjat Khopolj 551
BadlapurTitwalaandalsoin JodhpurRajasthan Units Sold

A Arihanthasalsorecentlyventuredinto premiumluxuryreal estatesegmentto developVillaprojects, a hotelanda
sportsgymkhanaon 88 acresof prime landat Chowkoff the old MumbaiPunehighway

A With other projectslike Arihant Advika,Arihant Aalishan& Arihant Ayatiin the premium segment,the company 4.74 lakh$Sq.ft
hasa bestblendof projectsin both luxuryand affordablehousing . .

A The companyhas establisheda powerful brand name for itself in all regionsof its presenceand hasthe large
marketsharein almostall the regionsit operatesin.

A The companyoperatesundera uniquely designedportfolio of developmentprojectsto cater to all sectionsof
society,callingit & a A NN&e NdpylafonY | (i Nuhiehbelpsin de-riskingthe companyfrom demandstagnancy 1,291Mn
duringanyindustrycycles INR Collection

A It hascompletelyintegratedin-housecapabilitiesof land acquisition& procurement liaison,design& engineering,
EPGindmarketing& sales

A Thecompanyentersinto JD,JV,DM arrangementsn the mid-incomesegmentto remainAssetLightwith closeto
19%of Ongoingdevelopmentareaare on an assetlight model 2,656Mn

A Overthe years,ASLhas carveda niche for itself as an industry benchmarkfor quality, customerfocus, robust INR Value of Sales
engineering,uncompromisingousinessethics, and strong capabilityto carry-out endto-end operationsof any
project.

Area Sold
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Arihant World Villag390Villas for Sale) , Chowanvell.0mnsq.ft
Club 10 Gymkhana (Membership Annuity Business)
5-StarHotel(Hospitality Annuity Business)

A Arihant Superstructures Ltd. announces its premium luxury product categorized as platinum series Arihant World Villas
through an outright purchase of ~ 88 acres of land at Chowk, which is at a prime location surrounded by nature all around,
off the old Mumbai-Pune highway and a 30-minute drive from the upcoming Navi Mumbai international airport and 60 to 75
minute drive from South Mumbai.

A The development potential of the same is expected to be around 1.0 mn Sq. ft. area, with Gross Development Value (GDV)
of INR 12 bn+, starting with development of 390 villas

A Along with this, ASL is planning to develop a 221 key Hotel on 9 acres along with a sports club & gymkhana on 10.5 acres.
The gymkhana would have a revenue stream of membership fees with additional revenues from sale of food, drinks,
entertainment & sports venue sales, while the Hotel would be ideal for wedding destination events & corporate events apart
from rooms on rent.

A The Hotel land is transferred to a Wholly-owned subsidiary, ®wellcons PvtL t d 6

A Both these would require an investment of INR 3 Bn and will generate annuity income, and also strengthen the balance
sheet with asset creation of IRR of 15% p.a.
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Arihant Worldvillas- Master Layout ARIE/ANT RS

WORLD VILLAS

=<

ADDRESS FOR GENERATIONS

76 Acrés | 10 Curated Experiences
1 Immersive World

@ 51 Acre Villa Community
s @ 10 Acre Club Gymkhana
‘ 10 Acre 5-Star Tranquil Resort & Spa A%

. 6 Acre Mango Tree Woodland
® 1 KM Riverside Promenade

® 1 Acre Outlet Mall (Commercial)

.~ -

Artist's ImpreSsion
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Q3-FY3% Highlights

Q3-FY 3 FinanciaHighlights:

INRL,508Mn INR433Mn 28.8%
TotalRevenues EBTDA EBITDMargin
INR254Mn 16.9% INRS.08
PAT PATMargin BPS

A Changing
EAUFBSITI!:!:TU REN_TI Llfityy
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Q3-FY3 OperationaHighlights:




Changin

‘ Key Quarterly Performance Indicators ARIHANT R
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Revenues (INR Mn) EBITDA & PAT Margin|(%o) Value of Sales (INR Mn) Collections (INR Mn)

28 12% 23.65% 9 7.190
b 7 22.29% 7.029 , A

1 90% 3,735

1,192.00
13.099

Q3-FY25 Q3-FY24 9OM-FY25 O9M-FY24

mmm Total Revenue ——EBITDA Margin (% Q3-FY25 Q3-FY24 9M-FY25 9M-FY24 Q3-FY25 Q3-FY24 O9M-FY25 OM-FY24
PAT margins%

2,656 2521

1,291 1,312

Units Sold (No.) Area Sold (Laldyft)

1,296 1,302
12.12 11.31

551

4.74 4.10

483

Q3-FY25 Q3-FY24 9M-FY25 OM-FY24 Q3-FY25 Q3-FY24 9M-FY25 9M-FY24




‘ QuarterlyFinanciaPerformance

Particulars (INRIn)

Q3FY25

Q2FY25

9IM FY25

OM FY24

n]
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TotalOperating Income
Total Operating Expenses
EBITDA

EBITDA Margins (%)
Otherincome
Depreciation

Interest

Profit Before Tax

Tax

Profit After tax

PAT Margins (%)

Basic EPS (INR)

1,508

1,084

424

28.1%

94

333

79

254

16.9%

5.08

1,118

829

289

25.9%

12

94

201

41

160

14.3%

2.75

34.9%
30.8%
46.7%
227 bps
(25.0)%
NA
NA
65.7%
92.7%
58.8%
253bps

84.7%

3,463

2644

819

23.7%

26

17

267

561

127

434

12.5%

8.13

3,491

2713

778

22.3%

17

195

570

97

473

13.5%

8.68

(0.8)%
(2.5)%
5.3%
136bps
NA
NA
36.9%
(1.6)%
30.9%
(8.2)%
(102) Bps

(6.3)%
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